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Tag Line
Building Brighter Childhoods

Brand Voice

llluminate Colorado’s voice is warm, empowering, clear, hopeful, and collaborative.
We speak with compassion and respect, using plain language and focusing on
strengths.

Whether we're talking to families, funders, or policymakers, our voice reflects our belief
that every child deserves a bright future, caregivers deserve the support when and
where they need it, and that change is possible when we work together.

Research-Based Messaging

At llluminate Colorado, we communicate in ways that are grounded in research and
aligned with our values. We avoid fear-based messaging, knowing that stories of harm
or crisis may capture attention in the short term — but they do not build long-term
commitment to prevention.

Instead, our messaging focuses on:
Framing issues in ways that connect to people’s existing values and worldviews
Offering hopeful, actionable solutions
Engaging audiences in positive, preventative actions they can take

This approach is rooted in research from the fields of public health, social norms change,
and narrative strategy. By lifting up strengths and focusing on what works, we help
people see their role in creating brighter childhoods for all.



Logo

Below are the standard horizontal and vertical logos for llluminate Colorado. The word
“llluminate” and the tagline “Building Brighter Childhoods” both use the typeface Josefin Sans.
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For darker backgrounds, the white version of the logo is needed:
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Logo Placement & Usage

Materials created by llluminate Colorado should be crafted with the organization’s brand guidelines in
mind and should include the organization logo whenever possible.

Appropriate spacing should always be used when adding llluminate’s logo. Squeezing the logo into
too tight of a space results in a crowded design that can't breathe. Leaving plenty of clearance around
the logo is the best way to ensure that it's not being crowded.
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The typography is always positioned to the right of the child/light bulb icon in the horizontal logo,
or center-aligned beneath the icon in the vertical logo. The spacing between the symbol and the
typography is always the same distance.

Use of the full color logo with a transparent background on a light backdrop is preferred. If, for design
purposes, the logo should appear on a dark backdrop, the white logo with a transparent background
is required. DO NOT separate the icon from the typography or use one without the other.
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Typography

The primary typeface for llluminate Colorado is Montserrat. Bolding, italicizing, and using a variety of
weights is encouraged in moderation in order to add visual appeal when needed. “In moderation” is
the key phrase here.

Montserrat is a free typeface and can be downloaded from Google Fonts.

Alternatives for Montserrat: \When unavailable, choose a round sans serif typeface as a substitute.
As an example, this alternative will need to be used in the employee email signature line.

Mailchimp has limited options when it comes to typefaces. When creating emails in Mailchimp,
use the typeface Open Sans, as it is the closest to Montserrat. This can be used for both titles and
the body text.

This example shows how you can a
use Montserrat in different ways. THIS | S M O N TS E R RAT

Montserrat Italics

When in doubt, keep it simple!
Montserrat Regular - Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Nam viverra ligula a ornare ultrices. Pellentesque
auctor ipsum urna, in tincidunt metus eleifend eu. Lorem ipsum dolor
sit amet, consectetur adipiscing elit.



Color Palette

The colors listed on the next page are not meant to all be used together at the same time. It is best
practice to use only two or three colors at any given time. When more than two or three are used, the
design tends to start feeling a bit busy. However, using the same general color palette across the entire
brand creates cohesion.

The primary brand color is [luminate Teal, and it anchors the Illluminate brand.

The secondary brand colors compliment the primary brand color and can be used often as well. The

Illuminate Mint color is fresh and bright, adding lightness to the palette. The llluminate Slate color can
be used if a darker color is needed. It adds gravitas to the palette, when desired. Blues, especially dark
blues, give off a feeling of seriousness and professionalism.

The accent color, llluminate Watermelon, is energetic and a little more intense. It can serve to draw
attention to calls to action, buttons, etc., but should be used sparingly.

The monochromatic and neutral brand colors offer additional complimentary colors when needed.
The monochromatic colors should typically only be used in situations that call for numerous colors, like
charts, tables, or graphs.

These colors were chosen to form a harmonious palette. They work well together, but good design
sense should be used to evaluate when color pairings—through improper contrast, hue, brightness, or
similarity—detract from a layout.



Color Palette

Primary Brand Color

Secondary Brand Colors

Monochromatic Colors

Iluminate Teal
Hex: #198a92
CMYK: 83, 29,41, 3
RGB: 25, 138, 146

Accent Color

INluminate Watermelon
Hex: #ff5a5f

CMYK: 0, 80, 55, 0

RGB: 255, 90, 95

Neutral Brand Colors

Iluminate Sky
Hex: #d9e7f6
CMYK:13,4,0,0
RGB: 217, 231, 246

IIluminate Slate
Hex: #2b4251
CMYK: 85, 65, 49, 38
RGB: 43, 66, 81

Iluminate Slate
Hex: #2b4251
CMYK: 85, 65, 49, 38
RGB: 43, 66, 81

Iluminate Mint
Hex: #b5dfd3
RGB: 181, 223, 211
CMYK: 28,0,19,0

INIuminate Black
HEX: #222222

RGB: 34, 34, 34
CMYK: 72, 66, 64, 72

IIIuminate White
Hex: #f4f4f4
CMYK:3,2,2,0
RGB: 244, 244, 244

Mono 1
Hex: #8fc7c3

Mono 2
Hex: #d9eee8

Mono 3
Hex: #155d6f



Visual Elements

The elements on this page should
serve as examples of how the main
brand colors should work together.

Also, the use of basic shapes like
circles, squares, and triangles (like
those shown below) should be
incorporated into overarching brand
items.

This adds consistency and makes the
llluminate brand more recognizable.

To see a practical application, visit
llluminateColorado.org/join-our-

teamy/.
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Photography & Infographics

The use of infographics and photography are highly encouraged. The following guidelines should be
maintained when possible:

Images are of multiple children/families in community settings

Images of families do not portray one “nuclear family” model, whenever possible
Images are diverse in families represented

Images are outside of the home in the community (parks, schools, libraries, etc.)
Icons should be within the brand color palette

Brand Templates

Brand compliant templates for items including slide decks, proposals, letterhead, business cards,
and HTML emails are available. See the Illuminate Colorado intranet for more information on brand

compliant materials available to staff.

Email Signature

All employees are required to format their email signature according to the Email Signature Standard
Operating Procedure. Please refer to the employee intranet for that SOP.

Additional Content in Signature Line

The Director of Communications may periodically ask employees to update their signature line with
additional information to promote a fundraising or awareness campaign. If an employee would like
to add or adjust content in this signature line, approval should be obtained from the Director of

Communications.
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Writing Style Guide

The Writing Style Guide is a brief set of guidelines governing language use and communication. It
ensures a consistent, clear, and professional brand voice across all channels, reinforcing our identity
and saving time by providing a standardized approach to writing. By adhering to these guidelines, we
craft messages that resonate with our audience and strengthen our brand’s impact and integrity.

Unless specifically mentioned below, llluminate generally follows the Associated Press style guidelines.

The Oxford Comma: The Oxford comma, also known as the serial comma, is a punctuation mark used
before the conjunction in a list of three or more items to clarify the separation between each item. In
an effort to write how people speak, llluminate DOES use the Oxford Comma in all communications,
except in rare situations determined by the Director of Communications.

Titles: To create consistency and eliminate confusion, llluminate does capitalize professional titles and
team names in every situation.

Pronoun Usage: When pronouns are unknown, the use of “they” or “their” is used, rather than “he or
she” or “his or hers”. For example, a child should sleep on their back rather than on his or her back.

Recognizing Race in Language: Words like “White” and “Black” should always be capitalized when
referring to race.

Number Usage: \WWhen using numbers, spell out numbers one through ten. Use just the numerals
when using numbers 11 or higher. When in doubt, just be consistent.

11



Preferred Word Usage

Below are several words that have multiple variations and that are used frequently in llluminate’s
communications. In order to create consistency and clarity, the preferred spellings are listed here and

should be followed in all communications.

For some words, it's the difference between American and British spellings. And in other instances,
there really is no wrong or right option — we just want to be unified in our usage.

Use This: Not This:

nonprofit non-profit or not for profit

child care childcare

toward towards (this is more typically the British spelling)
canceled cancelled (this is more typically the British spelling)
well-being wellbeing

Are there other words that should be on this list? Let us know by contacting the
Communications Team!



Co-Branding & Non-Branded Materials

Co-branding materials may be appropriate depending on funding partners. Additionally, collaborative
projects and initiatives may be guided by multiple brands or designed to be used by other
organizations.

Style guides for other programs, coalitions, and campaigns exist and should be created on a case by
case basis and at the direction of the Director of Coommunications. See Appendix A for a brief guide
to llluminate Colorado’s sub-brands, along with other brands we use regularly.

At times, work is done within external committees that needs to be branded, but can’t be branded as
Illuminate Colorado. In this case, eliminating the use of the primary brand color and using other brand
colors in its place is permitted.

A recommended “Non-llluminate llluminate Brand” color palette is provided below. Brand typefaces
should still be used.

Iluminate Slate Iluminate Sky IIluminate White
Hex: #2b4251 Hex: #d9e7f6 Hex: #fAf4f4
CMYK: 85, 65, 49, 38 CMYK: 13,4,0,0 CMYK: 3,2, 2,0
RGB: 43, 66, 81 RGB: 217, 231, 246 RGB: 244, 244, 244
[ ]
Questions

If there is any doubt as to whether an item represents the llluminate brand, please do not hesitate to
reach out to the Director of Communications.
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Appendix A: Sub-brands & Other Brands Quick Guide

CITCLEof PATENTS’

Sharing Ideas. Sharing Support.

Circle Blue

Hex: #005cab
CMYK: 94, 68,1,0
RGB:0,92,171

Circle Yellow
Hex: #fbb000
CMYK: 1, 34,100, 0
RGB: 251, 176, 0

Typeface used for Circle of Parents projects: Montserrat

Additional brand guidelines can be found for this
program on the employee intranet.

TipColorado.org

COLORADO

Child Sexual Abuse

PREVENTION NETWORK

INIuminate Watermelon
Hex: #ff5a5f

CMYK: 0, 80, 55,0

RGB: 255, 90, 95

Iluminate Teal
Hex: #198a92
CMYK: 83, 29,41, 3
RGB: 25, 138, 146

Typeface used for Tip Colorado and CSAP Network
projects: Montserrat
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% illuminate
Building Brighter Childhoods

=

ILLUMINATING CHILD CARE

illuminatecolorado.org

IIIuminate Teal
Hex: #198a92
CMYK: 83,29, 41, 3
RGB: 25, 138, 146

Iluminate Mint
Hex: #b5dfd3

ICC Dark Green
Hex: #093845

Montserrat

Typeface used for llluminating Child Care projects:

Mono 1
Hex: #8fc7c3

Mono 2
Hex: #d9eee8

Mono 3
Hex: #155d6f

"‘ SUPPORT
Colorado

Supporting Perinatal substance use Prevention,
Recovery, and Treatment in Colorado

CHOSEN

SEN Purple
Hex: #a15e98
RGB: 161, 94, 152

IIIuminate Teal
Hex: #198a92
CMYK: 83, 29, 41, 3
RGB: 25, 138, 146

Typeface used for SUPPoORT Colorado and CHoSEN
projects: Montserrat
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SMART CHOICES
SAFE KIDS

Informed Families. Empowered Communities.

SCSK Dark Blue
Hex: #23375A

SCSK Light Blue
Hex: #51c5dc

SCSK Green
Hex: #B5D44E

SCSK Yellow
Hex: #FBCC31

SCSK Orange
Hex: #F19A2F

SCSK Magenta
Hex: #A6385C

Typeface used for SCSK projects: Palatino

%% Prevent Child Abuse
/  Colorado

Pinwheel Blue
Hex: #21409A
CMYK: 79, 58, 0, 40
RGB: 33, 64, 154

Pinwheel Medium Blue
Hex: #99C7FF

CMYK: 38,12,0,0

RGB: 153, 199, 255

Typeface used for PCA Colorado projects:

Montserrat

Additional brand guidelines exist and can be provided by
the llluminate Colorado Communications Team.
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FASD United

' THE NATIONAL VOICE ON FETAL ALCOHOL SPECTRUM DISORDERS
Formerl ly NOFAS
QL

FASD United

Affiliate Network

FASD United Blue
Hex: #3867a4

FASD United Pink
Hex: #£2068f

Typeface used for FASD United projects:
Montserrat

The national logo should only be used when talking
about the national organization. When talking about
the work Illuminate is doing in Colorado, the affiliate
logo should be used.

COLORADO PARTNERSHIP FOR

THRiVIiNG FAMILIES

Typeface used for CPTF projects:
Avenir Next

Additional brand guidelines can
be found for this coalition on the
employee intranet.

CPTF Navy
Hex: #0a2463

CPTF Purple
Hex: #3917cf

CPTF Yellow
Hex: #f9dd59

CPTF Magenta
Hex: #ca008f

CPTF Blue
Hex: #00aeed

CPTF Pink
Hex: #e6346d

CPTF Orange
Hex: #e47a44

CPTF Green
Hex: #05c68c
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Strengthening Colorado
Families & Communities

CONFERENCE

SCFC State Blue SCFC State Yellow
Hex: #001970 Hex: #ffd100

SCFC State Red
Hex: #c3002f

SCFC State Purple
Hex: #6d3a5d

This brand uses a condensed Colorado state brand
color palette, highlighting the partnership between
lluminate and the state.

Typeface used for SCFC Conference projects:
Montserrat

Toxicology

Resource
Guide

Tox Guide Blue
Hex: #214795

Typeface used for Toxicology Resource Guide
projects: Museo Slab 500
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FAMILY .

CONNECTS

COLORADO

FC Navy
Hex: #171B60

FC Royal
Hex: #00539b

FC Gold
Hex: #ffc82c

FC Sand
Hex: #c0Ob2a5

FC Light Lemon
Hex: #f6eab8

FC Adjunct Blue
Hex: #008ccc

FC Dark Orange
Hex: #e65525

FC Jade
Hex: #00b197

FC Cool Gray
Hex: #91969d

FC Light Cool Gray
Hex: #cccecf

Typeface used for Family Connects Colorado

projects: Gill Sans

Additional brand guidelines can be found for this

program on the employee intranet.
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SB Dark Blue
Hex: #174063

SB Light Blue
Hex: #109ad6

SB Spring Green SB Yellow
Hex: #32af8e Hex: #ffce00

Safe Babies

A Program of ZERO TO THREE ) )
Typeface used for Safe Babies projects: Museo Sans

Additional brand guidelines can be found for this
program on the employee intranet.

20
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luminate

Bu\'\d\'ng Br\'gh’rer Childhoods

llluminateColorado.org

Questions? Contact llluminate Colorado’s Director of Communications
& Technology, Ryan Kistler, at rkistler@illuminatecolorado.org.



